
PALO CEDRO PLANNING STRATEGY SURVEY 

Please Print all Written Responses 

Name:  ___________________________________________________ 

Your Connection to Palo Cedro (check all that apply): 

____Resident  ____ Business Owner  ____ Commercial/Industrial Property Owner  ____ Employed in PC 

____ PC Student  ____ Parent/Guardian of a PC Student  ____ Shop in PC____ 

Please check one of the following which describes where you live or own/lease property relative to the intersection of 

Highway 44 and Deschutes: 

Within One Mile____ Within Two Miles____ Within Three Miles____ Beyond Three Miles____ 

Please check whether you support or oppose the potential Planning Strategies for Palo Cedro presented below, then rank the 

Planning Strategies you support with 1 being the highest priority. 

Planning Strategy Support Oppose 
Priority 
Ranking 

Limit retail hours of operation    

Limit size (floor area and/or height) of retail buildings    

Establish design standards for commercial development    

Permit retail outdoor storage/sales by-right    

Permit mixed-use development in commercial zones by-right    

Permit senior housing in commercial zones by-right    

Prepare a specific plan or community plan for the Palo Cedro town 
center area 

   

Maintain Palo Cedro’s existing general plan land use 
designations/zoning classifications and regulations 

   

Prohibit future Planned Development zone amendments in PC    

Permit additional commercial uses not allowed currently by-right    
 

Additional Comments/Input: 

_______________________________________________________________________________________________ 

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________

_______________________________________________________________________________________________ 

Survey Number: 




